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Magic is a performance art that allows us to experience the impossible.  We present data from a 
questionnaire-based study that examined how the liveness and social and physical proximities of a 
magic performance affects people’s enjoyment and how this relates to other forms of entertainment. 
We found moderate to strong evidence to suggest a preference for magic performances that were 
live to when they were presented on video, but this preference for live performances was also found 
for dance, theatre, visual arts and sport, but not for film music and comedy.  People’s enjoyment of 
live magic correlated positively with all other forms of entertainment except music at home, film on 
TV and sports on TV.  Watching magic on TV correlated positively with all the other forms of 
entertainment except live dance, live music, live plays, film on TV and at the cinema.  Regression 
analysis showed that people’s reported enjoyment for live and video magic was influenced by 
different factors. Enjoyment for live magic was negatively predicted by watching stand-up comedy 
and sports on TV. Live stand-up comedy, live sport and live dance and film at the cinema all 
contributed positively to people’s enjoyment of live magic. Watching magic live was the strongest 
predictor enjoyment of watching magic on TV, followed by stand-up comedy on TV, dance live, 
dance TV, sport TV play TV, sport live, and film on TV.  Live dance and sports were negative 
predictors, implying that increase enjoyment in these forms of entertainment predicted lower levels 
of enjoyment of magic on TV.  Our findings suggest that the enjoyment of magic operates 
independently from other art forms such as visual art and music. This indicates that existing aesthetic 
models developed for those domains may not fully account for the mechanisms underlying the 
appreciation of magic. We also examine how physical proximity influences reported enjoyment, 
revealing a consistent preference for live performances, alongside a marked aversion to magic 
performed over Zoom. Additionally, our study explores the frequency with which individuals engage 
with magic, showing a strong preference for non-live formats.  Our findings offer initial insights into 
how environmental and social factors shape people's enjoyment of magic and its connection to other 
art forms 
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THE ENJOYMENT OF LIVE MAGIC AND ITS RELATION TO 
OTHER FORMS OF ENTERTAINMENT 
 
Introduction  
Magic is a performance art from that allows us to experience the impossible (Leddington, 2016b), 
and magicians create these experiences by exploiting limitations in perception and cognition 
(Kuhn, 2019).  In recent years there has been much scientific interest in understanding the 
psychological mechanisms that underpin the creation of these illusions (Kuhn et al., 2008; Macknik 
et al., 2008; Rensink & Kuhn, 2015; Thomas et al., 2015), but there has been relatively little focus 
on the emotions that magic elicits (Ozono et al., 2021), or why people enjoy the experience itself 
(Bagienski & Kuhn, 2023; Leddington, 2017; Wincza & Kuhn, 2025). The aim of this paper was to 
gain insights into people’s enjoyment of magic and examine how this relates to other artforms.  We 
also aimed to the explore how physical proximity affects people’s enjoyment of magic and the context 
in which people consume magic.   
 
Magicians aim to suspend reality and evoke a wide range of emotions—such as awe, wonder, 
curiosity, and uncertainty—similar to other art forms like theatre, dance, and music (Bagienski & 
Kuhn, 2019). Psychologists, art critics, and philosophers have largely overlooked the aesthetic 
experience that magic evokes (Leddington, 2016a).  Despite magic’s popular appeal, there are very 
few theoretical frameworks that explain why or how people enjoy magic (c.f. Grassi et al., 2023; 
Leddington, 2017).  Magic allows us to experience the impossible, and in doing so it creates a 
cognitive conflict between the things we experience and the things we believe to be possible 
(Kuhn, 2019).  Leddington (2016a) suggests that a strong sense of curiosity is key to enjoying 
magic. This curiosity arises from a cognitive conflict: you know the illusion isn't real, yet you have 
no clear evidence to disprove it because the trick is happening right before your eyes (Bagienski 
et al., 2022; Kuhn, 2019; Lamont, 2017; Leddington, 2016a).  
 
There are only a few theoretical frameworks that attempt to explain how or why people enjoy 
magic (Grassi & Bartels, 2021; Grassi et al., 2023; Leddington, 2016b, 2017), and there is very little 
empirical research on the topic. Medeiros and colleagues (2023) conducted a qualitative analysis 
examining what people enjoy about magic.  Participants reported that they enjoyed the 
entertainment and the feelings that magic evokes (mystery, wonder, surprise and amazement), 
aspects of the magician themselves, as well as beliefs in the impossible, and the child like feelings 
that magic evokes.  Neuroimaging studies support the view that cognitive conflict lies at the heart 
of magic (Danek et al., 2015; Parris et al., 2009), and this cognitive conflict may account for why 
we are captivated by magic (Kuhn, 2019). For example, infants are drawn towards causal violations, 
and this may explain our interest and captivation by magic tricks  (Harris, 1994).   Indeed, Lewry 
and colleagues  (2021) demonstrated that infants’ developmental trajectory of physical knowledge 
directly relates to adults’ interest in different types of magical effect.  Moreover, Bagienski and 
Kuhn (2023) have shown that subjective experiences of impossibility are directly related to 
people’s enjoyment of such tricks.  Kuhn et al., (2023) corroborate these findings in a subsequent 
paper that examined the relationship between impossibility and a range of epistemic emotions, 
including enjoyment.   
 
We may also learn more about people’s enjoyment of magic by relating these experiences to more 
established art forms. Previous research revolving around the enjoyment of art forms such as 
painting, dance and music (Bullot & Reber, 2013; Ruth & Müllensiefen, 2020) suggest that people 
enjoy paintings more when they are given the title of the artwork and they are informed about the 
artist’s method and materials (Belke et al., 2010).  This alludes to the idea that arts appreciation 
can be grounded in the processing fluency, with cognitive fluency being an intrinsic source for 
hedonic value (Belke et al., 2010; Reber et al., 2004).  Magicians purposely deceives the audience 
by intentionally withholding information about the materials and method, disrupting cognitive 
fluency.  However, Jay (2016)  reports data from a survey  that suggests people are more 
impressed with a magician when they know details about the performer, such as having been on 
live TV. This may suggest that processing fluency is essential for perceiving the experience of 
magic. Magicians do make certain aspects of a trick disfluent, but these are related to the method 
rather than the effect that people experience.  
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Whilst magic is undoubtedly an aesthetic experience due to its evaluative, affective and sematic 
dimensions (Leder & Nadal, 2014; Shimamura & Palmer, 2012), it may be more similar to aesthetic 
domains that are performance-based and that do not rely on the audience understanding the 
making, method or authorship to appreciate the performance. For example, you do not have to 
know what instrument is being played, how to play that instrument or who is playing the 
instrument to enjoy the song.  In dance, people enjoy dance postures more when they feel 
incapable of performing them themselves (Cross et al., 2011).  Moreover, as with dance and other 
performance arts, magic performances are dynamic events in which the magician intends to elicit 
a range of different emotions and experiences.  It is therefore likely that the enjoyment of magic 
will correlate highly with the enjoyment of performance-based aesthetic domains such as dance 
and theatre.   
 
People consume magic in different contexts, and these physical and social constraints have 
important implications for the performance and experience of magic.  Given sufficient 
amplification, a musician can play the same song to a small or a large audience.  In magic, the 
physical distance between the performer and the audience affects the type of tricks that are 
performed (Landman, 2013).   Most magic tricks rely on the audience being able to see what the 
magician is doing.  It is possible to project parts of the performance on screens that enable large 
audiences to see such performances.  However, in most instances, magicians adapt the type of 
tricks that they perform based on the physical proximity between the audience and the performer, 
and the physical setting dictates some of the major magic genres (Landman, 2013).   For example, 
close-up magic refers to magic tricks that are performed in close physical proximity allowing the 
audience to inspect the performance in much detail. This type of magic typically relies on audience 
interaction, and members of the audience are often invited to carefully examine the props to rule 
out any use of deception.  Stage illusions on the other hand involve large props, but they are 
viewed from a further distance, and they rarely involved much social integrations.   The physical 
context in which magic is performed has a big impact on the type of tricks that are typically 
performed, and the difference between close-up and stage magic is a large as the differences 
between classical music and jazz. However, we know remarkably little about how such contexts 
affect the way people experience magic.  
 
The physical distance between the magician and the audience is also likely to affect the audience’s 
experience of the performance.  Magic relies on exploiting the audience’s psychological blind spots 
and a successful magic trick relies on the audience being oblivious about how the illusion has been 
created (Kuhn, 2019; Lamont & Wiseman, 1999). A successful magic trick not only relies on the 
spectator failing to see the method, but they must not suspect how the trick is done (Kuhn et al., 
2014; Ortiz, 2006).  Even the faintest suspicion of how a trick is done can break the illusion, which 
is why magicians go to great length to rule out any suspicion (Tamariz, 1988).  For example, a 
magician might roll up their sleeves to prove they have nothing hidden. When levitating a person, 
they may pass a hoop around the floating assistant to show there are no invisible wires holding 
them up (Leddington, 2016b).    The physical proximity between the audience and the performer 
is likely to affect the potential explanations that come to people’s mind, and we expect that it will 
also affect how the magic trick is experienced. Indeed, a large majority of magicians claim that 
magic performed live is much more effective than when viewed on video (Wincza & Kuhn, 2025). 
 
There has been much interest in understanding the impact that liveness has on people’s 
engagement with different art forms.  For example, the social context plays an important role in 
dance, where the presence of others increases the subjective enjoyment of the dance experience 
(Carlson et al., 2018; Solberg & Jensenius, 2017). People also report stronger musical experiences 
for live events (Lamont, 2011; Swarbrick et al., 2019), due to the experience of the social context 
(Brown & Knox, 2017; Burland & Pitts, 2016) and the physical proximity of being in the same space 
as the performers (Silverberg et al., 2013). Moreover, people generally enjoy experiences more when 
they have them with others (Boothby et al., 2014).  A live magic performance is likely to engage similar 
social factors, but the liveness in magic has an added importance difference – trust. The first cinema 
goers were surprised and astonished when seeing moving images projected on a screen, and early 
films often incorporated basic editing tricks that resembled a magic trick (Lachapelle, 2008).  However, 
we have become accustomed to seeing astonishing illusions and special effects on our TV screens.  
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Seeing a magic trick live is often seen as having a special status, as we are experiencing the effect first-
hand and without the possibility of video editing behind the scenes trickery.  We therefore predict 
that the sense of liveness is particularly important for magic and that people would enjoy live magic 
performances more than when viewed on TV.   
 
The aim of this paper was to gain insights into people’s enjoyment of magic and how this relates to 
other artforms. More specifically we examined the impact that liveness had on people’s enjoyment of 
magic.  We expected that people prefer watching magic live and that this benefit of watching the 
performance live is stronger in magic than other forms of entertainment and art.  Our second aim was 
to examine how physical proximity influenced people’s enjoyment of magic.  We expected that people 
would prefer magic that is performed in close physical proximity as this would potentially heighten 
the sense of impossibility that this form of magic elicits. Our third aim was to examine how enjoyment 
of magic relates to enjoying other forms of entertainment.  We expected that the enjoyment of magic 
would correlate highly with other performance-based aesthetic domains. Very little is known about 
the frequency by which people consume magic and platforms through which people engage with 
magic.  Our final aim was to learn more about how people consume magic. 
 
 
METHOD 
 
Participants 
 
281 Participants were recruited internationally (USA and UK) from the Prolific survey panel to 
create a representative sample as defined by Prolific which stratified the samples across age, sex 
and ethnicity. All participants were fluent English speakers.   After an initial data inspection data 
from 24 participants was excluded due to completing the survey within less than 5 minutes, or 
none-completion of the survey.   Our sample thus contained 257 participants (126 male, 128 
female, 3 non-defined; age M = 29.5, 19 – 67, SD = 8.95. Based on the policies of the survey panel, 
all participants provided informed consent before participating and were paid £4.50 upon 
completion.  The Department of Psychology at Goldsmiths, University of London provided ethical 
approval for the study. 
 
MATERIALS 
 
Three questions about people’s enjoyment of magic were embedded within a larger survey about 
the aesthetics of magic and individual differences (Big five, Locus of Control, Need for Cognitive 
Closure, Loathing of Legerdemain).  This data is reported in a separate paper, and we only report 
data from 3 of the questions here (see supplementary material for exact wording of the questions).     
 
What impact does liveness have on people’s experience of magic? 
Using a continuous slider scale with values ranging from 0 (not at all) to 100 (very much) 
participants were asked to rated how much they enjoyed watching different forms of 
entertainment in different contexts (watching a film at a cinema, watching a film at home on TV, 
listening to a live music concert, listening to music at home on a CD, watching a live stand-up 
comedy performance, watching a stand-up comedy performance at home on TV, watching a live 
magician, watching a magician at home on TV, watching a livestream/zoom magic show at home, 
watching a live play at a theatre, watching a play at home on TV, watching a live dance 
performance, watching a dance performance at home on TV, seeing a piece of art in a gallery, 
seeing a piece of art at home on a device, watching a live sports event in an arena, watching a 
sporting event at home on a TV). 
 
How does physical proximity affect people’s enjoyment of magic?  
Participants were asked to rate how much they would enjoy watching a live magic performance 
(continuous slider scale from 0 (not at all) to 100 (very much)] in different proximities: 
(TV/streaming platforms, social media on a portable phone, live close-up performance, parlour 
magic, small stage magic, large stage magic, live magic performance on TV, Street magic 
performance) using a continuous slider scale from 0 (not at all) to 100 (very much). 
How do people consume magic?   



5 
 

  

Participants were asked to rate who frequently (never, very rarely, rarely, sometimes, often very 
often) they watched magic performances in each of the following contexts (TV, Streaming 
platforms (e.g. Netflix, Disney plus, Prime etc.), social media (e.g. YouTube, TikTok, Facebook etc.), 
live theatre performance, children's birthday party, a social event (e.g. birthday party, wedding, 
office party etc.) 
 
 
RESULTS 
 
All data analysis was conducted using Jamovi - Version 2.3.21.0.   
 
What impact does liveness have on people’s experience of magic? 
Our first analysis examined the impact that liveness had on people’s enjoyment of magic and other 
forms of entertainment.  Figure 1 shows the mean enjoyment ratings provided for each of the 
entertainments, as a function of whether this was experienced within a live context, or not.  We 
ran an ANOVA with liveness (live vs. not live) and entertainment (film, music, comedy, magic, play, 
dance, visual art, sport) was within-subjects factors.  Since Sphericity assumptions were violated, 
we applied a Greenhouse-Geisser correction to the ANOVA.  There was a significant main effect 
of liveness F(1, 255) = 43.2, p <.001, η2= .013, a significant main effect of entertainment F(5.54, 
255) = 57.3, p <.001 η2= .099, and a significant entertainment by liveness interaction F(5.96, 255) 
= 42.2, p < .001 η2= .021.  
 
Table 1 shows the within subjects t-tests for differences between the live context or not for each 
of the entertainments – we predicted greater enjoyment for live performances and thus applied a 
one tailed Bonferroni-Correction to the t-tests.  As predicted participants enjoyed magic 
significantly more when experienced live than when consumed at home (non live). The Bayes 
Factor shows that there is moderate to strong evidence to support the hypothesis that people 
report a preference of live magic.   However, this preference for liveness was not unique for magic, 
and the same pattern was observed for plays, dance, visual arts, and sports.  Participants seemed 
to enjoy films more on TV than in the cinema, and there was no significant difference between 
listening to music in a live concert or at home, or watching live stand-up comedy compared to 
watching it at home on TV. 
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Figure 1 – Mean enjoyment ratings for different forms of entertainment as a function of whether 
they are experienced live or not.  Error bars denote standard errors of the means 
 

Magic t(255) = 1.69, p = .036, d = 0.17, BF10 = 4.09 
Plays t(255) = 8.93, p <.0001, d = 0.56, BF10 = 1.15 * 1014 
Dance t(256) = 6.11, p <.0001, d = 0.38, BF10 = 4.23 
Visual arts t(256) = 12.42, p <.0001, d = 0.78, BF10 = 12.2 * 1025 
Sports t(255) = 3.50, p <.0001, d = 0.38, BF10 = 51.4 
Film t(256) = 2.49, p = .052 d = 0.16, BF10 = 0.02 
Music t(256) = 1.77, p = .312, d = 0.11, BF10 = 0.62 
Comedy t(256) = 2.65, p = .36, d = 0.11, BF10 = 0.027 

Table 1 – Within-subject t-tests comparing the difference in liking ratings for the live compared to the 
non-live context.  We applied a one tailed Bonferroni correction to all t-tests. We also calculated Bayes 
Factor10 with a default priory 0.707 using Jamovie. 2.3.28.0.   
 
How does enjoyment of magic relate to other forms of entertainment? 
This analysis examined the relationship between people’s enjoyment of magic and other forms of 
entertainment.  We ran Pearson correlations between each of the variables and table 2 shows the 
correlation matrix for these variables.  Unsurprisingly, there was a significant correlation between 
live magic and watching magic on TV (r = .61). However, our main interest lay in examining how 
enjoyment of magic correlates with the other forms of entertainment.  People’s enjoyment of live 
magic correlated positively with all other forms of entertainment except music at home, film on 
TV and sports on TV.  Watching magic on TV correlated positively with all the other forms of 
entertainment except live dance, live music, live plays, film on TV and at the cinema.   
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Table 2 – Correlation matrix showing Pearson correlations between enjoyment ratings for 
experiencing all forms of entertainment live and non-live.   
 
We next used a multiple regression model to examine the independent contributions that 
enjoyments of the different forms of entertainment made towards people’s enjoyment of magic.   
The first regression model examined enjoyment of live magic and the overall model was significant 
F(15, 237) = 237, p <.001, R2 = .58. Table 3 shows the individual predictors in descending order.  
Enjoyment of watching magic on TV was the strongest predictor, followed by watching stand-up 
comedy and sports on TV.  However, these predictors were negative, implying that increases in 
enjoyment were predicted decreases in live magic enjoyment.  Live stand-up comedy, live sport 
and live dance and film at the cinema all contributed positively to people’s enjoyment of magic.  
None of the other variables significantly contributed towards people’s enjoyment of live magic.  
 
The second regression model examined people’s enjoyment of magic on TV.  The overall regression 
model was significant F(15, 237) = 27,1, p <.001, R2 = .632.  Watching magic live was the strongest 
predictor followed by stand-up comedy on TV, dance live, dance TV, sport TV play TV, sport live, 
and film on TV.  Interestingly, dance live and sports live were negative predictors, implying that 
increase enjoyment in these forms of entertainment predicted lower levels of enjoyment of magic 
on TV.   
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 Table 3 – Multiple regression model  
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How does physical proximity affect people’s enjoyment of magic?  
This analysis examined the impact that different physical proximities have on people’s enjoyment 
of a live magic performance.   Figure 2 shows the mean ratings for how much participants would 
enjoy watching magic in order of preference.  Since Sphericity assumptions were violated, we 
applied a Greenhouse-Geisser correction to the ANOVA.  An ANOVA found a significant main 
effect proximity F(4.93, 2031) = 61.2, p < .001, η2= .073. We ran Bonferoni corrected t-tests to 
examine the differences between the contexts.  Close-up magic received the highest score, but 
this was not significantly different from social media t(254) = 1.34, p = 1, BF10 = 0.172 .  Social 
media also did not score significantly higher than parlour t(254) = 0.07, p = 1, BF10 = 0.07, and 
parlour did not score significantly higher than street magic t(254) = 0.75, p = 1, BF10 = 0.092.  Street 
magic scored no higher than small stage t(254) = 0.71, p = 1, BF10 = 0.090.  However, small stage 
scored significantly lower than close-up t(254) = 4.18, p = .001, BF10 =, which demonstrates a 
preference for watching magic in close proximity.  The small stage did not differ significantly from 
the large stage t(254) = 0.077, p = 1, BF10 = 297.  The large stage scored numerically higher than 
live TV, but this difference was not significant t(254) = 2.25, p = 0.9, BF10 = 0.83, and there was 
no significant difference between live streaming and live TV t(254) = 0.10, p = 1, BF10 = 0.07.  Live 
TV scored significantly higher than zoom t(254) = 14.1, p <.001, BF10 = 3.5 * 1030.  The zoom show 
scored significantly lower than any of the other performance contexts.   
 

 
Figure 2 – Mean enjoyment ratings for magic experienced in different contexts.  Error bars 
denote standard errors of the mean.  
 
 
How do people consume magic?   
Our next analysis examined the frequency by people consume magic.  Figure 3 shows the mean 
frequency by which participants claimed to be watching magic performances in each of the 
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different contexts, ordered by size.  A Friedman repeated ANOVA found a significant main effect 
of context X2(5) = 345, p <.001.  Dubin-Cover post hoc tests found significant differences between 
ach of the categories (all ps < .02) except for the difference between children’s parties and the 
theatre (1.11, p = .27).    
 
 
 

 
 
Figure 3 – Frequency by which participants consume magic.  Error bars denote standard errors 
of the mean.   
 
DISCUSSION 
 
We know remarkably little about why people enjoy magic, and how performance magic relates to 
other forms of art and entertainment.  The current paper tried to establish some of the factors 
that affect our enjoyment of magic as an attempt to form a broader understanding of this 
mysterious art form.  Our first question examined whether liveness influences people’s enjoyment 
of magic.  Magic relies on experiences that conflict with our beliefs about the world, and we expect 
that this conflict would be stronger when experienced live, than when people watch a magic trick 
on TV.  We therefore predicted that people would report enjoying live magic more than when they 
are experienced on TV - our results found moderate to strong evidence to support this but with 
an important caveat. A previous study showed that 94% magicians thought that magic performed 
in a live context would be more impressive that when it is viewed on video , and our results seem 
to support this intuition (Wincza & Kuhn, 2025). However, this preference for live performances 
was not unique to magic, and the same, if not greater differences were found for other forms of 
entertainment (music, plays, dance, visual arts and sport).  Interestingly, our participants reported 
a preference for watching films at home rather than the cinema, and they showed no preference 
over watching stand-up comedy live.   
 
Our results dovetail previous findings in other domains such as music which show stronger 
experiences in live events than when they are consumed in a less interactive environment and not 
in the same space as the performer (Silverberg et al., 2013).  Moreover, Bertamini and Blakemore 
(2019) demonstrated that people are willing to pay significantly more for seeing an original piece 
of art, than a replica, and that the medium in which the piece is presented also has a significant 
impact.  For example, people value a mirror reflection of an artwork more highly than a video 
projection.   Zoom magic offers a live magic performance that also allows for direct audience 
interaction, and yet participants reported disliking this form of magic.  However, it is important to 
note that few participants will have experienced a zoom magic show, and it is therefore difficult 
to know how they would experience such performances.  The link between liveness and 
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enjoyment therefore appears to be more nuanced.  Participants’ dislike for zoom magic may also 
relate to a more general phenomenon of “Zoom fatigue” in which people report zoom meetings as 
being both more tyring than face-to-face meetings (Nesher Shoshan & Wehrt, 2022), which may 
explain why zoom magic is thought of as being less enjoyable.  
 
Our next analysis focused on the relationship between people’s enjoyment for magic and other forms 
of entertainment.  We found a significant correlation between people’s enjoyment of watching live 
magic compared to watching magic on TV, but this correlation was far from perfect.  This finding 
suggests that there is something unique about experiencing magic tricks live.  Just because someone 
likes watching magic on TV, does not necessarily imply they enjoy it being performed live.  We ran two 
separate linear regression models to shed light on the relationship between people’s enjoyment of 
magic and other forms of entertainment.  Our regression models for live and TV magic revealed a 
different set of predictors, which again suggest that there is something inherently different about 
watching magic live.  These results suggest that people’s enjoyment of an artform is strongly driven by 
the format in which it is presented, which can outweigh individual differences in preference for other 
types of artform (e.g. art vs. music). This alludes to a new classification of the arts which relates to their 
ability to be translated into a ‘non-live’ context. Alongside magic, visual art, music and dance appear to 
be most susceptible to being taken out of a live context. It would be valuable to further explore the 
reasons why some individuals feel drawn to non-live iterations of artworks.  An alternative explanation 
is that some of the effects observed here are driven by individual differences amongst the spectators. 
It is possible that some individuals simply prefer consuming certain forms of entertainment from the 
comfort of their own sitting room (e.g. low on extraversion and sensation-seeking) (Silvia et al., 2023).  
It would be interesting to explore such individual differences in future research.  
 
Both magic and stand-up comedy rely on surprise and violations of expectations.  For example, stand-
up comedy often relies on the audience not knowing the punchline, and violations in expectation can 
evoke laughter, resulting in a collaboration between an active audience and the comedian (Berger, 
2014; Brodie, 2014). It seems likely that people enjoy magic and other performance-based arts, 
such as comedy, because they can actively participate and experience epistemic emotions like 
surprise (Bagienski & Kuhn, 2023; Grassi et al., 2023; Leddington, 2017). Leddington (2020) argues 
for a close connection between comedy and magic, citing similarities in the history and theatrical 
performance modes, as well as the emotions (i.e. laughter) that these two forms of entertainment 
elicit. People’s enjoyment of live magic was significantly associated with people’s enjoyment of 
stand-up comedy, but not necessarily in the expected direction.  Enjoyment of live comedy 
positively predicted enjoyment of live magic, but there was a negative association between 
enjoyment of TV magic and stand-up comedy watched on TV.  People’s enjoyment of TV magic 
was positively related to watching a stand-up comedy live, but enjoyment of comedy on TV did 
not significantly predict enjoyment of magic.  These results further illustrate that there is 
something rather unique about watching magic and other forms of entertainment live, rather than 
at home or on TV.   
 
Our multiple regression model revealed interesting differences in the relationship between 
people’s enjoyment of magic and other forms of entertainment.   Enjoyment of music (live and at 
home), visual art (art gallery and at home) did not predict enjoyment of magic live or on TV.  The 
results suggest that our enjoyment of magic is independent of these artforms, which implies that 
models on the aesthetics of visual art and music may not adequately explain our enjoyment of 
magic. 
 
Our study also focused on the impact that physical and social proximity have on people’s 
enjoyment of magic, by asking participants to rate their enjoyment of magic when presented in 
different formats.  Participants reported a preference for watching magic performed close-up, than 
magic on TV and stage (small and large) as well as zoom.   However, rather surprisingly close-up 
magic did not score significantly higher than magic watched on social media and magic watched in 
a parlour or street setting.  We predicted a positive relationship between people’s enjoyment of 
magic and the physical and social distance between the performer and the magician.  This 
prediction was only partially supported.  Our participants enjoyed magic performed close-up more 
than when it was performed on stage.  It is also interesting to note that participants preferred 
watching live magic on social media than on TV, which may suggest that the closer connection 
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between the performer and the audience enhances enjoyment.  One of the most striking findings 
was people’s dislike for zoom magic.  Zoom magic evolved during the COVID pandemic when 
social distancing prevented magicians from preforming magic live.  This type of magic is far more 
interactive than magic experienced on TV or social media, and yet people’s preference for this 
type of magic was significantly lower than any other forms of magic.  These results suggests that 
people’s enjoyment of magic does not rest on the direct interaction between the magician and 
their audience.  
 
Our final analysis examined the frequency by which people reported to consume magic in different 
contexts.  Our results show that participants sometimes watch magic on social media, and that 
social media is the most popular platform for watching magic, and significantly more popular that 
TV.   Social media allows people to re-watch a magic trick, which often increases the chances of 
people discovering the secret to the trick (Ekroll et al., 2018).  Moreover, social media magic tricks 
often include solutions to how a trick is done (Rappert & Kuhn, 2024), which may appeal to 
individual who cannot bear to be beaten by the deception (Silvia et al., 2023).  Our participants 
rarely reported watching magic at the theatre, children’s parties or other social events.  Even 
though participants showed a preference for watching live magic, our results illustrate that they 
rarely watch live magic, and instead seem to consume magic through social media platforms. One 
possible reason for the preference for non-live magic is simply ease of access. If someone wants 
to watch magic, it is quick and easy to find clips from Fool Us on YouTube or browse magic content 
on TikTok. In contrast, attending a live magic show typically requires more effort—especially for 
those who don’t live in a large city or tourist area where such performances are readily available. 
Our findings may therefore reflect these practical limitations rather than a true preference for one 
style of magic over another. It is important to note that the overall reported engagement with 
magic was rather low, regardless of how it was being consumed.  At this point in time, we have 
now definitive answers as to why this may be, but we can speculate about some possible causes.  
People often identify themselves as sports fans, or individuals who frequently engage with the 
arts, and this self-identify may play an important role in driving behaviour.  The number of people 
who identify as active consumers of magic is likely to be much lower which would reduce their 
willingness to seek out magic, leading to a reduced level of proactive engagement.  Our data show 
that people enjoy an incidental and rather causal consumption of magic via social media, which 
dovetails this interpretation.   
 
Our study offers an exploratory analysis of individuals' enjoyment and engagement with magic. 
Participants were asked to report the extent to which they appreciated magic and other art forms 
across various contexts. A key limitation of this approach is the reliance on self-reported data, 
which may not accurately reflect participants' actual experiences or emotions. Future research 
would benefit from directly measuring the emotional responses elicited by magic rather than 
relying solely on subjective reports. Additionally, some participants provided responses about 
contexts they had not personally experienced. For instance, few reported having seen magic 
performed in a theatre, raising concerns about the reliability of these findings. 
 
Magic is one of the oldest forms of entertainment, and for many centuries people have enjoyed 
conjurers performing tricks (Lamont & Steinmeyer, 2018) and yet we know very little about why 
we are drawn towards such illusions (Corrieri, 2018).  In recent years scholars from a range of 
disciplines including philosophy (Grassi et al., 2023; Leddington, 2016b), computer science (Grassi 
& Bartels, 2021), history (Lamont, 2013), theatre studies (Corrieri, 2018) and psychology (Lamont, 
2017) have started to focus their attention on this secretive art form.  We used an empirical 
approach to help understand how our enjoyment of magic relates to other form of entertainment 
and some of the contextual factors that contribute towards this enjoyment.  Illusions and magical 
experiences are important components to other artforms such as film (North, 2001; Solomon, 
2006), visual art (Wade & Hughes, 1999) or comedy (Leddington, 2020), and thus an understanding 
of our aesthetic appreciation of such magical experiences has important implications beyond the 
art of magic.  Our empirical investigation into people’s enjoyment of magic offer a starting point 
into this endeavour.    
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